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With the rapid development of information and communication technology
and smartphones, smart technologies and mobile applications have become
a vast and integral part of everyday life. Acceptance of technology is a
descriptive and provable satisfaction for using information technology in
the tasks designed to support them. Research in which the term acceptance
is used often tends from a theoretical point of view to technology
acceptance models. Therefore, the purpose of this study is to investigate the
role of acceptance theories in consumer behavior. In the following, we will
have an overview of acceptance theories and their role in consumer
behavior, and then a discussion and conclusion is given. The present study
can help online retailers and online stores to understand the factors
affecting the use behavior of customers and by adopting appropriate
policies and actions, engage buyers and attract customers to long-term and
short-term goals. Reach yourself.
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