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Artificial Intelligence (Al), recognized as one of the most transformative technologies in
recent decades, has had a profound and far-reaching impact on numerous fields, particularly
digital marketing. This article systematically examines the multifaceted effects of Al on
customer acquisition methods within marketing and critically analyzes the significant
transformation it has created in this dynamic field. Utilizing a review-analytical approach,
the study explores how the integration of Al in marketing enables companies to render their
strategies more efficient and highly targeted. By leveraging Al-based technologies such as
machine learning, big data analytics, and intelligent chatbots, businesses can personalize
customer experiences, optimize advertising campaigns, and accurately predict consumer
behavior. Furthermore, the paper investigates the role of tools based on recommender
systems, targeted advertising, and sentiment analysis, demonstrating how they improve
marketing processes and offer innovative ways to interact with customers. The article
comprehensively reviews the changes and developments Al has introduced to marketing,
thoroughly analyzing both its strategic advantages and inherent challenges, such as data
privacy concerns. Additionally, emerging trends driven by Al and their subsequent impact
on marketing decisions, advertising strategies, and overall customer experience are
discussed in detail. The results of this research indicate that Al can be significantly effective
in enhancing customer experience, increasing brand loyalty, and ultimately driving sales
growth. Advanced and innovative technologies have undeniably revolutionized various
industries, and marketing is certainly no exception to this paradigm shift.
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